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Presentation Overview

• Canadian Awareness and Perspective
• Canadian Brownfields Market
• Canadian Initiatives

• aboutREMEDIATION
• Canadian Brownfields Network
• Ontario Brownfields Redevelopment 

Toolbox
– Decision Tree
– Tools

• Summary
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Brownfields 
• Definition

– Urban or rural industrial, commercial 
and sometimes institutional lands that 
are often strategically located in already 
serviced areas and may be abandoned or 
underused because of real or perceived 
contamination 

• Public Perception
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Benefits of Redevelopment 
• Community revitalization through 

redevelopment and reuse can turn 
economically depressed communities into a 
valuable community resource

• Benefits:
– Improved quality of life (crime, vermin, health hazard 

sources) 
– Revived older communities (Creates employment and growth 

opportunities; Leads to increased investor interests both 
domestic and foreign)

– Preservation of green space/belts (greenfields) by 
• Reusing existing land inventory and existing infrastructure
• Reduces urban sprawl

– Reduction of environmental concerns related to 
contamination 

– Increased local tax revenues
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Perception 

• Public Perception Changing

• Canadian municipalities – creative 
terminology for brownfield inventory

• Signature sites (Etobicoke, Ontario)
• Impacted sites (Newfoundland)
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Canadian Market
How big is the Canadian brownfields market?

– Difficult to characterize and estimate 
– MacLean’s August 11, 2003 

• “Industrial development has left municipalities across 
Canada holding the bill for cleaning up sometimes 
orphaned, often toxic lands.  Known as brownfields, 
they are typically littered with abandoned buildings, all 
sorts of rubbish, leaking tanks, and rusting 
drums…About 30,000 brownfields mar the Canadian 
Landscape”

– NRTEE, 2003 
• “There may be as many as 30,000 such sites in 

Canada”
– General thought is that Canada’s market is 1/10th the size 

of the U.S. market estimated at 125,000 – 600,000 sites
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Sectors
• Public Sector

– Drivers
• Public Good
• Federal, provincial and municipal support, 

approval and funding

• Private Sector
• Two types of markets 

• Primary and secondary 
• Each has different drivers and incentives to motivate 

the market
• Both require 

• $, innovative approaches, adherence to provincial 
regulations and municipal strategies 
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Private Sector

Primary markets – Vancouver and Toronto 

Driver – economic performance and end use
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Secondary markets - Hamilton , Etobicoke, 
Cambridge 

Need Drivers
ØMunicipal champion

ØBrownfield strategies and financial incentives

Private Sector
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Canadian Initiatives

• NRTEE – National Brownfields 
Redevelopment Strategy 
Recommendation: 
Building capacity and community awareness

• Canadian Programs and Initiatives to 
address this recommendation
– aboutREMEDIATION
– Canadian Brownfields Network
– Brownfields Redevelopment Toolbox
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aboutREMEDIATION 

Canada’s premier resource and network on 
sustainable brownfield redevelopment and 
effective remediation of contaminated 
lands
– News, initiatives, resources, tools, business directory, 

technologies, case studies for stakeholders
– Industry partners, practitioners from each sector, 

promote business and services
– Over 60,000 unique visitors per year
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Public and Private Initiative 
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Canadian Brownfields Network 
(CBN)

• The Canadian Urban Institute and 
aboutREMEDIATION launched the CBN in 
response to NRTEE recommendation for a 
national brownfields network

• Coordinate national interests and strengthen 
the Canadian brownfields redevelopment 
industry

• Facilitate linkages, builds capacity, and 
coordinate the exchange of ideas, expertise 
and stories
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Strategic Alliances
• Network – members and strategic alliances with 

existing organizations
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Brownfields Redevelopment 
Toolbox

• aboutREMEDIATION and the CBN 
partnered with government and private 
sector to develop an Ontario brownfields 
redevelopment toolbox.

• Integral part of sustainable development
• Canadian communities need guidance 
ØHow to get started 
ØHow to identify the steps for brownfield reuse
ØHow to activate community revitalization
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• Community Readiness
– Awareness, barriers, identify brownfields as an 

issue (checklist)
• Evaluation

– Project viability, site characterization, risk 
analysis, regulatory compliance, remediation 
option

• Transaction 
– Risk management, financing, public involvement, 

cleanup, community improvement plans

• Implementation
– Remediate, demolition, redevelop

• Site Management
– Monitoring and showcase success

Toolbox
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Summary
• Canadian Brownfields Network is 

coordinating efforts and accelerating 
redevelopment and revitalization

• Canadian perception is changing (stigma 
“dirty” site vs economic opportunities)

• Canadian brownfields markets need financial 
incentives and strategies 

• Municipal leadership is required
• Brownfields Redevelopment Toolbox will 

guide municipalities – community readiness, 
evaluation, transaction, implementation and 
site management
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Tammy Lomas-Jylha

General Manager, aboutREMEDIATION

Director, CANADIAN BROWNFIELDS NETWORK

2070 Hadwen Rd., Unit 201A, Mississauga, ON, L5W 2C9

(905) 822-4133 ext. 234

tlomasjylha@aboutremediation.com

www.aboutremediation.com

www.canadianbrownfieldsnetwork.ca

Contact Information




